
Year 
9

Year 
10

Year 
11

Stakeholders
Business Location

Explorations1: Business 
plans

Revenue, Costs & 
Profit

Business expansion

Organisational 
Structures

Recruitment & 
Selection

Quality
Customer 

Service

Identifying & 
Understanding Customers

Segmentation
Market Research 

Marketing Mix
Product & Price

Marketing Mix
Place & Promotion

Integrated Nature of 
Marketing Mix

ARR
Financial 
accounts

GCSE Exams GCSE Exams 
Continue 
to A level 
Business

The Burgate School and Sixth Form
GCSE Business Year 9 to 11 Learning Journey

Technology
Ethical & Environmental

The Competitive 
Environment

Economic climate 
of Business

Globalisation

Exploration 2: 
Application forms

Interviews
Payslips

The following skills are taught and referred to throughout the 
course and regularly assessed in Learning Landmarks
Application
Analysis
Judgement
Quantitative



The Burgate School and Sixth Form
A Level Business Learning Journey

Theme 3:
Managing Change

Theme 3: Making 
Business decisions

Quantitative 
techniques

Year 
13

Theme 2 
External Influences

Theme 2 
Stock Control & Quality

Theme 2 
Production 
Efficiency & 

Capacity

Theme 1
Entrepreneurs & 

Leader
Forms of Business

Year 
12

Theme 4:
Globalisation

Theme 4
Global Markets & 

Business expansion

Teacher 1

The following skills are taught and referred to throughout the 
course and regularly assessed in Learning Landmarks
Application
Analysis
Judgement
Quantitative



The Burgate School and Sixth Form
A Level Business Learning Journey

Theme 4:
Global Marketing

Theme 3: Influences 
on Business 

Decisions

Year 
13

Theme 2 
Raising Finance

Business Plans Cash 
Flow forecasting

Theme 2
Financial Planning

Break-Even & 
Budgets

Theme 1
Managing People 
within Business

Theme 1
Marketing Mix

Place & Strategy

Year 
12

Theme 4:
The effect of 

Multinational 
companies

Paper 3 preparation
Pre-Release 

Teacher 2

The following skills are taught and referred to throughout the 
course and regularly assessed in Learning Landmarks
Application
Analysis
Judgement
Quantitative
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